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Brand theory enters the fusing stage dominated by positioning theory

—Take Guazi Used Car and Renren Car advertising war as an example

ZHAO Xiao-ming, JIAN Hao-xiang

(Hebei Finance University, Baoding 071051, China)
Abstract: The emergence and development of modern brand theory originated from the United States after World
War Il in the last century. It has gone through three stages: USP Theory, Brand Image Theory and Positioning
Theory. Since it was introduced into China at the beginning of this century, it has been developing, integrating and
systematizing in the practice of guiding Chinese commercial competition, thus forming a theoretical fusion of
Positioning Theory as the leading and dominant theory, With Positioning theory as the dominant theory, USP
Theory and Brand Image Theory as the matching and endorsement, this is the inherent logic of the development
and integration of brand theory. In this paper, the use of brand theory in the advertising war of Guazi Used Cars and
Renren Car is taken as an example to analyze the integration stage of this theory.
Key word: brand theory; positioning theory; USP theory; brand image theory; integration
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Construction on differentiation supervision system of rural financial service

under rural revitalization strategy
WANG Hua-dong, ZHANG Xin-rui, XU Yun-hong
(School of Management Engineering and Business, Hebei University of Engineering, Handan 056038, China)

Abstract: The village revitalization strategy has released strong rural financial demand and presented a diversified
development pattern. However, the imbalance between the supply of rural financial funds and its demand for funds
is prominent at present, so the supply channels of rural finance should be fully broaden to satisfy the supply of
financial services for rural revitalization. At the same time, it is urgent to establish a differentiated rural financial
control system suitable for rural characteristics because of hidden troubles and risks in rural financial market
including the problem of vulnerability to fraud and rumors in rural financial markets, the problem of narrow
financing channels of new rural financial institutions etc..
Key words: rural revitalization; rural financial; differentiation supervision



